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Product Revenue Revenue % Views Checkouts Revenue Per View

40's Vintage Seal Skin Overcoat $350 0.92% 5 1 $70

80’s Thierry Mugler Blazer by Thierry… $348 0.91% 7 1 $49.71

40's Ermine White Single Button Coat $270 0.71% 17 2 $15.88

Mongolian Lamb Stiched Coat $270 0.71% 6 1 $45

30’s Mustard Knit Skirt and Top Set $268 0.7% 23 1 $11.65

80's Floral Ruched Wiggle Dress by … $250 0.66% 5 0 $50

90’s Cream Pleated Maxi Skirt by Ch… $240 0.63% 6 1 $40

50's Beige Wool Mink Collar Coat by … $240 0.63% 11 1 $21.82

Brass Leopard Head Belt by Gucci $240 0.63% 7 1 $34.29

Bamboo Handle Shoulder Bag by Gu… $225 0.59% 8 2 $28.13

40's 10K Gold and Black Onyx Maso… $225 0.59% 36 2 $6.25

Vintage Clownsuit $225 0.59% 0 1 0

70's Tartan Cape by Four Corners $198 0.52% 49 4 $4.04

80’s Oversized Gingham Blazer Coat … $185 0.49% 3 1 $61.67

60's Black Double Breasted Mink Fur… $185 0.49% 4 1 $46.25

Fuchsia Sequin Cropped Blazer $180 0 47% 15 1 $12
Grand total $38,142.71 100% 79,482 1,959 $0.48
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Top Products by Revenue

Page Title Sessions

The Best Vintage From Stores Across the US - …    17,765

Gift Guide – Thrilling    9,674

New Store Form – Thrilling    4,934

Julia Fox – Thrilling    2,481

Fall Sweaters & Stamps – Thrilling    1,834

Thanksgiving Sale – Thrilling    1,664

Apply to Join – Thrilling    1,249

404 Not Found – Thrilling    1,158

Orders - Thank You   411

Grand total 76,324
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Most Visited Pages

18-24 25-34 35-44 45-54 55-64 65+

9.8%

27.7%

10.3%

16.7%

17.9%

17.7%

female male

31.3%

68.7%

female

male

18-24

Revenue Users

25-34

Revenue Users

35-44

Revenue Users

45-54

Revenue Users

55-64

Revenue Users

65+

Revenue

$882.41 1,024 $3,369.47 2,968 $1,026.62 1,808 $872.46 1,917 $455.35 1,878 $84.28

$205.71 484 $351.26 1,299 $638.94 924 $613.38 841 $534.46 696 $553.53

Age / Revenue / Users

Gender

Country Product Revenue Sessions

United States    96.97%    92.69%

United Kingdom   0.78%   0.83%

Singapore   0.7%   0.05%

Canada   0.69%   0.97%

Australia   0.63%   0.55%

(not set)   0.22%   0.26%

Mayotte   0%   +0%

Brazil   0%   0.16%

▼
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Where are my users located?

Product Revenue Product Adds To Cart Product Checkouts
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Top 10 Product Brands

Locations with most Revenue in USA

User Demographics

mobile desktop tablet

20.9%

75.7%

City Revenue Revenue % Sessions

New York    $4,491.67 11.38% 6.36%

Los Angeles    $3,526.59 8.93% 4.36%

Portland    $1,174.8 2.98% 0.8%

San Francis…    $1,100.06 2.79% 1.19%

Chicago    $944.46 2.39% 2.21%

Seattle    $861.27 2.18% 1.39%

(not set)    $851.87 2.16% 4.15%

Washington    $702.68 1.78% 1.37%

Atlanta    $643.17 1.63% 1.2%

San Diego    $632.17 1.6% 0.69%

Fuquay-Vari…    $551.93 1.4% 0.17%

San Rafael    $514.73 1.3% 0.1%

Nashville    $492.17 1.25% 0.51%

Glen Head    $481.51 1.22% 0.01%

Boston   $470.03 1.19% 0.6%

Dallas   $461.74 1.17% 1.22%

Chester To…   $434.99 1.1% 0.12%

Alexandria   $422.79 1.07% 0.1%

San Bernard…   $421.88 1.07% 0.16%

Houston   $418.77 1.06% 1.19%
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Order Coupon Code Revenue

(not set)    $29,402.98

THANKYOU    $4,043.84

SUBSCRIBE    $1,960.33

Gift10   $1,105.08

Text10   $915.95

THANKYOU1   $693.47

H2E7TRAGTA0T   $303.76

FLASH1117   $246.83

SUBSCRIBE10   $203.41

Cart10   $188.69

FRIENDSFAM10   $133.43

1111OFF $109 28
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76.3K
 18.2%

35.4K
 23.5%

2.1K
 26.9%

748
 31.9%

438
 24.4%

$39.48K
 17.4%

58.8K
 19.5%

All Visits

 Product Views

Add To Carts

 Checkouts

 Transactions

$0.5
 -0.6%

Bounce Rate

62.4%
 4.8%

Transactions

484
 22.5%

Conv. Rate

0.6%
 3.7%

Returning Users

3.5K
 -0.3%

Returning Users %

5.9%
 -16.6%

Pages / Session

2.8
 -3.3%

Natural Search Sessions

8.4K
 7.1%

New Users

55.4K
 21.0%

Avg. Order Value

$81.57
 -27.1%

Users

Revenue

$0.7
 -1.7%

Revenue
Per User

Revenue Per Visit

$6.69K
 -29.7%

$3.22K
 5.4%

Age
Groups

 Gender  Device

Marketing Promotional Offers Performance 
Medium Source Sessions Revenue Users New Users Returning Users

(none) (direct) 9,905 $8,064.79 7,249 6,947 302

cpc google 15,682 $5,998.47 12,211 11,374 837

organic google 8,130 $5,493.28 6,123 5,615 508

email ActiveCampaign 2,311 $4,293.98 1,126 839 287

referral portal.afterpay.com 123 $4,228.66 43 2 41

cpc paid social 20,051 $4,202.98 17,595 16,048 1,547

referral instagram.com 3,482 $1,132.58 3,189 2,747 442

Social IGShopping 1,068 $1,063.86 831 539 292

referral dealspotr.com 15 $777.14 7 0 7

referral l.instagram.com 3,650 $642.04 3,189 2,764 425

referral cosmopolitan.com 650 $610.04 593 579 14

di l i 2 716 $497 61 1 768 1 718 50
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Performance by Source 

Sessions Product Adds To Cart Revenue
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Shopping Behavior

Channel View Insights ViewClick

Spend

Ad PerformanceClick

58,839 people visited the store in the selected time period.  Store received  484
orders, of which  120orders came through Google Ads,

Store generated  in revenue that is  more than the same period last year.  

The Average Order Value is 

$39.48K
more per order than the last year. 

Every user visited the store generated the revenue of 

103orders came through direct visits

$39.48K
 969.2%

$81.57 that is$-30.33

, means we can bring more revenue$0.5
by attracting more users to our store. 

$23.10K
 36.6%

Your Brand Logo
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Revenue

$2K
 88.7%

Conv. Rate

1.5%
 255.8%

Users

2.1K
 20.4%

Returning Users %

22.5%
 57.2%

Sessions

2.4K
 26.5%

Avg. Order Value

$53.91
 -58.1%

Transactions

36
 350.0%

Current Period vs. Previous Period This Year

Current Period vs. Same Period Last Year

Referral

Paid Search

Direct

Organic Search

Social

Email

(Other)

Display

Dec 2020 Nov 2020 Oct 2020 Sep 2020 Aug 2020 Jul 2020 Jun 2020 May 2020 Apr 2020 Mar 2020 Feb 2020 Jan 2020 Dec 2019

$245.11 $6,765.45 $5,190.62 $6,131.67 $21,597.84 $9,184.79 $6,386.02 $5,902.71 $6,423.74 $2,038.74 $1,919.25 $1,296.39 $1,030.38

$799.62 $10,505.58 $8,655.97 $9,269.96 $6,638.36 $8,005.34 $6,372.56 $4,617.36 $4,785.07 $3,734.87 $2,673.18 $1,063.54 $1,036.37

$402.2 $7,747.59 $6,289.05 $7,365.11 $7,082.07 $8,068.57 $8,806.28 $4,669.43 $4,680.86 $1,221.87 $5,598 $856.68 $1,571.45

$578.16 $5,257.61 $7,316.36 $6,061.18 $3,157.67 $6,512.76 $5,820.27 $3,188.9 $3,797.03 $3,127.64 $664.95 $656.57 $1,915.22

$165.12 $3,327.26 $2,862.94 $2,807.68 $3,461.4 $5,271.34 $4,961.77 $3,445.22 $3,836.9 $631.3 $354.23 $123.79 $264.87

$164.32 $4,359.66 $4,380.59 $1,646.8 $2,181.92 $5,119.51 $3,046.75 $958.77 $999.27 $305.4 $248 $146 $454.93

- $43.55 - - - - - $946.66 $765.52 $36.99 - $391.03 -

- $562.92 - $160.11 $93.29 - - - - - - - -

Month of Year / Revenue

Channel

Month over Month Revenue by Channel

Organic Search Direct Paid Search Referral Social Email

29.8%

8.5%

8.5%

12.6%

19.9% 20.7%

Revenue Revenue (previous year)

Jan 2020 Feb 2020 Mar 2020 Apr 2020 May 2020 Jun 2020 Jul 2020 Aug 2020 Sep 2020 Oct 2020 Nov 2020 Dec 2020
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$35,393.65

$42,162.31 $44,212.55

$33,442.51 $34,695.53
$38,569.62

$1,940.63$696.83 $611.46 $2,419.21
$0 $0 $0 $0 $115.42 $1,101.25

$7,597.99
$3,694.05

$88.71
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Default Channel Grouping

Ad PerformanceClick

Channel Revenue TY Revenue LY R Diff % R YoY Sessions TY Sessions LY S Diff % S YoY Avg. OV TY AOV LY AOV Diff %AOV YoY

Organic Search $578.16 $30.68 $547.48 1,784.49% 344 89 255 286.52% $64.24 $30.68 33.56 109.39%

Direct $402.2 $58.03 $344.17 593.09% 381 180 201 111.67% $36.56 $58.03 -21.47 -36.99%

Paid Search $385.72 $0 $385.72 0 718 245 473 193.06% $42.86 $0 42.86 0

Referral $245.11 $0 $245.11 0 127 53 74 139.62% $122.56 $0 122.56 0

Social $165.12 $0 $165.12 0 515 98 417 425.51% $55.04 $0 55.04 0

Email $164.32 $0 $164.32 0 65 10 55 550% $82.16 $0 82.16 0

Display $0 0 0 0 245 0 0 0 0 0 0 0

(Other) $0 0 0 0 26 0 0 0 0 0 0 0

▼
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Channel Revenue TM Revenue LM R Diff % R MoM Sessions TM Sessions LM S Diff % S MoM Avg. OV TM Avg. OV LM AOV Diff %AOV MoM

Organic Search $578.16 $41.99 $536.17 1,276.9% 344 273 71 26.01% $64.24 $41.99 22.25 52.99%

Direct $402.2 $85 $317.2 373.18% 381 256 125 48.83% $36.56 $85 -48.44 -56.98%

Paid Search $385.72 $755.16 $-369.44 -48.92% 718 818 -100 -12.22% $42.86 $151.03 -108.17 -71.62%

Referral $245.11 $146.31 $98.8 67.53% 127 108 19 17.59% $122.56 $146.31 -23.75 -16.24%

Social $165.12 $0 $165.12 0 515 226 289 127.88% $55.04 0 0 0

Email $164.32 $0 $164.32 0 65 29 36 124.14% $82.16 0 0 0

Display $0 $0 $0 0 245 201 44 21.89% 0 0 0 0

(Other) $0 $0 $0 0 26 3 23 766.67% 0 0 0 0

▼
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Returning Users

475.0
 89.2%

Revenue % by Channel

Dec 1, 2020 - Dec 1, 2020 ▼

Your Brand Logo
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Impressions

4.9M
 22.1%

Cost

$8.30K
 31.0%

Clicks

16.7K
 13.7%

CPC

$0.5
 15.2%

ROAS

0.8
 -64.5%

Revenue

$7.02K
 -53.5%

AOV

$86.3
 -14.1%

Revenue Per Click

$0.4
 -59.1%

CTR

0.3%
 -6.9%

Cost Revenue
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Campaign name Cost Cost % Clicks Clicks % Revenue Revenue %

NP| Brand | Search   $1,095.03 13.19%    1,249 7.48%    $4,246.94 60.51%

Smart Shopping Oct   $2,064.67 24.88%    2,799 16.75%    $1,811.44 25.81%

NP | Manual Shopping   $3,093.1 37.27%    5,121 30.65%   $352.06 5.02%

NP | 2020 DSA Campaign   $409.18 4.93%    1,446 8.66%   $348.54 4.97%

NP | Video Evergreen Instrea…   $610.74 7.36%   61 0.37%   $194.4 2.77%

NP| Display In Market | Prosp…   $1,022.39 12.32%    5,986 35.83%   $65.31 0.93%

NP | Shopping | Catch All 202…   $4.02 0.05%   43 0.26%   $0 0%

NP | Upper Funnel Keyword C…   $0.5 0.01%   1 0.01%   $0 0%

Grand total $8,299.63 100% 16,706 100% $7,018.69 100%

▼ ▼
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Campaign Performance Overall

Campaign Performance Trend
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Which Campaign Brought the most users?
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Campaign Performance by Age Groups

Keyword text Campaign name Impressions Cost Clicks Revenue AOV Revenue
Per Visit

thrilling vintage NP| Brand | Search 204 $26.68 84 $1,885.56 $101.43 $22.45

shop thrilling NP| Brand | Search 442 $80.27 213 $720.66 $125.99 $3.38

thrilling clothes' NP| Brand | Search 2,384 $932.6 548 $678.26 $96.89 $1.24

thrilling store NP| Brand | Search 478 $16.08 303 $607.9 $83.5 $2.01

thrilling vintage
clothes

NP| Brand | Search 71 $6.68 37 $222.54 $111.27 $6.01

shopthrilling.com NP| Brand | Search 20 $0.15 8 $90.1 $90.1 $11.26

thrilling vintage
clothing

NP| Brand | Search 98 $31.46 52 $41.92 $53.74 $0.81

+thrilling +vintage
+shopping

NP| Brand | Search 5 $1.11 4 $0 0 $0

$ $ $

▼
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Display Targeting

Search Query Cost Sessions Clicks Revenue CPC

thrilling vintage $21.2 89 62 $723.23 $0.34

thrilling vinatge $0 305 0 $437.82 $0

shop thrilling $24.18 671 372 $373.97 $0.07

thrilling vintage clothes $15.35 139 96 $297.54 $0.16

vintage clothing stores $3.15 27 8 $257.4 $0.39

shopthrilling $4.91 193 126 $247.93 $0.04

thrilling store $6 17 14 $219.21 $0.43

thrilling vintage clothing $24.31 40 25 $164.16 $0.97

shopthrilling rakuten $0 1 0 $136.87 $0

thrillibg vintage $0 1 0 $98 $0

thrilling vintage fashion $3.6 9 4 $96 $0.9

▼
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Revenue Clicks Cost
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How my users are searching ?

Most Popular Products

$8.30K
Spend

4.9M
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$7.02K
Revenue
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Campaign Performance by Device

Campaign Performance by Gender & Device

Channel View Insights ViewClick ClickClick

23.4223.4223.42 830.14830.14830.14

Campaign Performance by City

City Impressions Cost Clicks Conversions Revenue ROAS

Arlington 13,302 $30.39 41 10 $830.14 27.31

Los Angeles 93,125 $213.24 379 5 $492.67 2.31

Hillsborough 952 $0.61 3 1 $413.9 682.36

Garden City 3,064 $5.51 13 2 $319.36 57.93

Orlando 20,343 $27.35 49 3 $267.37 9.77

Iowa City 1,508 $4.74 5 2 $257.4 54.34

Stanford 329 $6.1 3 1 $252.12 41.3

Lubbock 3,526 $5.06 17 1 $219.21 43.28

San Diego 30,004 $41.28 100 3 $215.97 5.23

495,743 $513.08 1,529 3 $215.68 0.42

Lambertville 190 $2.35 3 3 $207.59 88.5

Portland 21,839 $31.85 62 2 $204.99 6.44

Chicago 78,016 $116.53 200 1 $194.4 1.67

Homestead 1,317 $2.49 6 0.64 $184.77 74.24

Jacksonville 15,739 $43.56 67 1 $161.87 3.72

Saint Paul 3,481 $5.17 8 1 $151.55 29.32

Grand Terrace 526 $1.85 2 2 $136.27 73.69

Piedmont 2,235 $8.26 12 1 $131.1 15.86

▼
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Clicks Revenue Cost
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Impressions

908.9K
 11.6%

Cost

$14.80K
 40.0%

Outbound clicks

20.5K
 -1.2%

CPC (link)

$0.7
 40.9%

Website purchase ROAS

2.6
 -41.5%

Revenue

$21.09K
 -8.3%

Avg. Order Value

$70.1
 -4.9%

Revenue Per Click

$1.03
 -7.1%

CTR (all)
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 2.3%
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Campaign name Cost Cost % Clicks Clicks % Revenue Revenue %

NP | C |  | Cata | Ret | VC+…    $1,928.69 13.03%    4,052 19.74%    $10,535.41 49.95%

x NP | A |  | Conv | Pro | D…    $3,044.37 20.56%    4,243 20.67%   $2,809.88 13.32%

x - NP | A |  | Conv | Pro | L…    $1,914.94 12.93%    2,313 11.27%   $1,854.8 8.79%

x NP | B |  | Conv | Retarget…   $874.29 5.91%   451 2.2%   $1,285.8 6.1%

NP | B |  | Conv | Ret (Socia…   $402.24 2.72%   147 0.72%   $1,070.8 5.08%

NP | B |  | Conv | Ret | ( …   $476.69 3.22%   60 0.29%   $854.6 4.05%

x NP | A |  | Conv | Pro | L…    $1,561.17 10.55%   1,274 6.21%   $736.7 3.49%

x - NP | B |  | Conv | Retarg…   $434.11 2.93%   361 1.76%   $730.39 3.46%

NP | 0 |  | Conv | Pro | LAL (…    $2,549.54 17.22%    6,027 29.36%   $546.2 2.59%

NP | B |  | Cata | Ret | ( T…   $427.51 2.89%   713 3.47%   $469.4 2.23%

A | NP |  | Conv | Pro (SNE…   $170.34 1.15%   245 1.19%   $162.4 0.77%

x- NP | A |  | Conv | Pro | L…   $322.66 2.18%   109 0.53%   $36 0.17%

A | NP | | C | P (I $87 97 0 59% 22 0 11% ll llGrand total $14,804.76 100% 20,525 100% $21,092.38 100%

▲ ▼
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Campaign Performance Overall

Campaign Performance Trend

Reach

0 10K 20K 30K 40K 50K 60K 70K 80K 90K 100K 110K 120K

NP | 0 |  | Conv | Pro | LAL (B2B /
Wholesale)  // B2B

x - NP | A |  | Conv | Pro | LAL (Top 1%
Guns)  // COLD

x NP | A |  | Conv | Pro | DCA (Top Guns)
⚙ // COLD

x NP | A |  | Conv | Pro | LAL (Top 1%
Bundle)  // COLD

x - NP | B |  | Conv | Retarget | Social
(FB+IG) // WARM

NP | A |  | Cata | Pro | LAL%
( Thanksgiving Sale 2020 )  // COLD

x NP | B |  | Conv | Retarget | Purch //
WARM

NP | B |  | Cata | Ret | ( Thanksgiving
Sale 2020 )  // WARM

NP | C |  | Cata | Ret | VC+ATC  // HOT

x- NP | A |  | Conv | Pro | LAL (Digital
Concierge)  // DC
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Which Campaign reached to most users?

18-24 25-34 35-44 45-54 55-64 65+
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NP | C |  | Cata | Ret | VC+ATC  // HOT

x NP | A |  | Conv | Pro | DCA (Top Guns)
⚙ // COLD

x - NP | A |  | Conv | Pro | LAL (Top 1%
Guns)  // COLD

x NP | B |  | Conv | Retarget | Purch // WARM

NP | B |  | Conv | Ret (Social/Video/AWV)
 // WARM

NP | B |  | Conv | Ret | ( Thanksgiving Sale
2020 )  // WARM

x NP | A |  | Conv | Pro | LAL (Top 1%
Bundle)  // COLD

x - NP | B |  | Conv | Retarget | Social
(FB+IG) // WARM

Campaign Performance by Age Groups

Image ass… Ad name Impressions Amount spent Outbound clic… Add To Carts Website purchases Revenue Conv. Rate Revenue Per Visit CPC Cost Per Purchase

11 / 20 - DCA 2 | Holiday (Green)
// COLD

68,445 $1,724.29 0 214 18 $232,882.73 0.94 0 0 $95.79

10 / 20 | AD 5v1 | (USPS - MF+M)
1x1 + 9x16 // COLD - NEW - Copy
2

58,303 $678.76 0 379 6 $146,747.58 2.94 0 0 $113.13

10 / 20 | AD 5v2 | (USPS - MF+F)
1x1 + 9x16 // COLD - NEW - Copy
2

56,288 $647.48 0 72 8 $79,082.68 1.57 0 0 $80.94

11 / 20 | Ad 2v1 | img + story
(Holiday GG) // COLD - Copy

26,758 $567.31 0 29 3 $49,203.72 0.68 0 0 $189.1

11 / 20 | Ad 2v1 | img + story
(Holiday GG) // COLD - with copy
- Copy

12,510 $334.99 0 24 1 $37,248.58 1.47 0 0 $334.99

11 / 20 | ad 2v2 | 1x1-img 5 148 $285 61 0 75 7 $37 100 75 19 9 0 0 $40 8

… ▼
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Ad Performance
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Campaign Performance by Gender & Device

Channel View Insights ViewClick ClickClick

0.0020.0020.002 0.2180.2180.218

Campaign Performance by Region
Region Impressions Amount spent Clicks Purchases Revenue ROAS

California 168,643 $2,705.51 3,437 75 $4,588.29 1.97

New York 96,831 $1,561.96 2,047 39 $3,167.6 3.15

Illinois 33,807 $544.9 707 10 $1,426.7 2.7

Texas 58,594 $1,081.93 1,606 26 $1,364.78 1.3

Washington 29,079 $476.42 607 17 $1,039.33 2.23

Colorado 13,900 $241.92 281 9 $742 3.15

Florida 37,779 $636.17 926 7 $693 1.12

New Jersey 22,036 $376.77 602 10 $647.2 1.77

Virginia 21,643 $367.77 514 4 $548.99 1.54

Oregon 20,157 $308.02 360 9 $534 18.81

North Carolina 22,426 $345.69 540 6 $532 11.08

Louisiana 14,159 $239.99 343 3 $507 21.11

Indiana 11,710 $195.09 290 13 $480 2.54

Alabama 9,349 $169.72 241 3 $472 2.88

▼
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Clicks Revenue Cost
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Nov 2, 2020 - Dec 1, 2020 ▼

Google Ads  LAST WEEK (Sunday - Saturdays) Facebook Ads LAST WEEK (Sunday - Saturdays)
ChannelName Spend Revenue ROAS

Display/Video Prospecting $551.9 $0 0

Other $54.08 $91.14 1.69

Search $462.88 $1,151.46 2.49

Shopping $1,675.72 $651.98 0.39

Grand total $2,744.58 $1,894.59 0.69

▲

ChannelName Spend Revenue ROAS

Display/Video Prospecting $273.24 $0 0

Other $83.91 $0 0

Search $457.34 $1,173.73 2.57

Shopping $2,138.44 $1,026.93 0.48

Grand total $2,952.93 $2,200.66 0.75

▲

Google Ads  Previous Week  

Google Ads  Month To Date

ChannelName Spend Revenue ROAS

Social Prospecting Campaigns $2,011.97 $424.3 0.21

Social Retargeting Campaigns $2,199.05 $3,239.5 1.47

Grand total $4,211.02 $3,663.8 0.87

▲

ChannelName Spend Revenue ROAS

Social Prospecting Campaigns $2,199.09 $1,586.19 0.72

Social Retargeting Campaigns $1,665.27 $4,654.72 2.8

Grand total $3,864.36 $6,240.91 1.61

▲

Facebook Ads  Previous Week  

Facebook Ads  Month To Date

ChannelName Spend Revenue ROAS Budget Spend Budget Revenue % to Budget Spend % to Budget Revenue

Display/Video Prospecting $1,633.14 $259.71 0.16 $3,000 $3,000 54.44% 8.66%

Search $1,095.03 $4,246.94 3.88 $3,671 $12,480 29.83% 34.03%

Shopping $5,161.79 $2,163.5 0.42 $4,000 $20,800 129.04% 10.4%

Grand total $7,889.95 $6,670.15 0.85 $10,671 $36,280 73.94% 18.39%

▲

ChannelName Spend Revenue ROAS Budget Spend Budget Revenue % to Budget Spend % to Budget Revenue

Social Prospecting Campaigns $7,389.03 $5,563.78 0.75 6,000 6,000 123.15% 92.73%

Social Retargeting Campaigns $7,415.73 $15,528.6 2.09 7,000 7,000 105.94% 221.84%

Grand total $14,804.76 $21,092.38 1.42 13,000 13,000 113.88% 162.25%

▲

Your Brand Logo


